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G abriel Campillo, 
Rodolfo Ramírez 
and Rogel io 
Ramos work at 

Play, which was founded 
almost 15 years ago in the 
U.S. with the goal of trans-
forming businesses and 
which they brought to Mex-
ico almost two years ago. 
 
"Our job is to create ideas, 
lots of them, which can be 
translated into break-through 
innovative business solu-
tions for our clients.  We 
combine the experience of 
our clients with their crea-
tive potential.  We replace 
traditional thinking proc-
esses in favor of new possi-
bilities.  From the board-
room to the showroom, Play 
provides processes and tools 

to turn innovation into a tan-
gible and practical solution.  
Our process is based on tak-
ing our clients to "look at 
more stuff." This means that 
we make them look con-
stantly for alternative 
sources of inspiration.  We 
create experiences which 
take our clients away from 
their day-to-day routine in 
order for them to find new 
connections." 
 
Their projects intend to 
revolutionize the way in 
which Mexican companies 
think, act and deliver in 
terms of innovation.  Micro-
soft, Sabritas, Avon, Philip 
Morris and Unilever Best-
foods are among their cli-
ents.  Their principal interest 
is to be on the search for all 

the new stuff and to redis-
cover the old stuff, too. 
 
When they started, they left 
positions in large corpora-
tions in order to pursue a 
dream.  Today, they want to 
share this dream with the 
whole country.  "Mexico is a 
country filled with opportu-
nities for people who are 
willing to take risks.  Unfor-
tunately, most people let 
those opportunities pass 
them by, and they just com-
plain about the current situa-
tion.  Our perception is that 
more and more Mexicans 
are willing to take risks and 
explore new paths, which 
will help turn this country 
into what we all dream that 
it could become." 
 


