RODOLFO
RAMIREZ

Fecha de nacimiento:
10 de enero de 1973,

Estudios: Comercio
Internacional en el
ITESM ¥ una Maestria
en Administracion en
Suecia

Lihro: Pour Your Heart
into ft (Howard Schultz,
fundador de Starbucks).

Pelicula: Joe contra el
Volcan.

Misica: Toda, dela cum-
biaalacid jazz.
Pasionas: Viajar, familia
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PLAY MEXICO : THINKING WITHOUT LIMITS
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GABRIEL
CAMPILLO

Fechade nacimientos
1 deseptiembre de 1977

Estudios: Ingenieria
Industrialen laUlA.

Libro: Life According to
Monty Phyton.

Peliculaz Road Trip.

Misica: Toda, de la
cumbia al chill out.
Hobbies: leer, pintar,
domind.

Fobias: La gente
medioare,

Lugar paraviajar:La
Indiay Praga.

Look At More Stuff

abriel Campillo,

Rodolfo Ramirez

and Rogelio

Ramos work at
Play, which was founded
almost 15 years ago in the
U.S. with the goal of trans-
forming businesses and
which they brought to Mex-
ico almost two years ago.

"Our job is to create ideas,
lots of them, which can be
translated into break-through
innovative business solu-
tions for our clients. We
combine the experience of
our clients with their crea-
tive potential. We replace
traditional thinking proc-
esses in favor of new possi-
bilities. = From the board-
room to the showroom, Play
provides processes and tools

ROGELIO RAMOS

Fecha de nacimiento:
11 de octubre de 1965

Estudios: Disefio
Industrial enla UIA
y una Maestria en
Administracion en
Bélgica.

Libro: £l Alquimista.

Pelicula: £/ Paciente
Inglés.

Musica: Toda, de la cum-
biaa laclasica.

to turn innovation into a tan-
gible and practical solution.
Our process is based on tak-
ing our clients to "look at
more stuff." This means that
we make them look con-
stantly for alternative
sources of inspiration. We
create experiences which
take our clients away from
their day-to-day routine in
order for them to find new

connections."
Their projects intend to
revolutionize the way in

which Mexican companies
think, act and deliver in
terms of innovation. Micro-
soft, Sabritas, Avon, Philip
Morris and Unilever Best-
foods are among their cli-
ents. Their principal interest
is to be on the search for all

the new stuff and to redis-
cover the old stuff, too.

When they started, they left
positions in large corpora-
tions in order to pursue a
dream. Today, they want to
share this dream with the
whole country. "Mexico is a
country filled with opportu-
nities for people who are
willing to take risks. Unfor-
tunately, most people let
those opportunities pass
them by, and they just com-
plain about the current situa-
tion. Our perception is that
more and more Mexicans
are willing to take risks and
explore new paths, which
will help turn this country
into what we all dream that
it could become."

Ejerddodeactivaciin devalores empresariales para Microsoft.

Playbusca revolucionar a las empresas en México y k2 forma en lague hacen negodios.
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